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Relembrando nossa jornada tecnoldgica

( 3 (

. . e = N\
A plataforma Flow permite... ...a oferta de diferentes modelos de comercializacao
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One step ahead

One Step Ahead

Lancamento
posicionamento +
campanha instifucional




Campanhas imprensa € midia (O ClearSale
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A trajetoria da empresa que esta um
passo a frente da fraude no Brasil

ClearSyeantecipa riscos par meo de inteligénciade dudos, teenologia e expertise subre
ocomporsamentods coasumbdos; em 2023 evnou preiuizede RE 3,5 hithées em galpes

A ClearSale
deu um passo
importante e
VOCé vai ser um
dos primeiros

a saber_

=Menu  Q Buscar Valor ClearSale PR A\SSINE
Em mais de 20 anos, nos
dedicamos a criar

solugdes antifraude que ) ' Tem sempre alguém tentando fraue: 0 seu negécio.
mudaram 0 jogo para /

nossos parceiros de
negacio

Pra celebrar essa
construcao, lancamos . . _
uma campanha com o A trajetoria da empresa que esta um

nosso novo passo a frente da fraude no Brasil
posicionamento:

One Step Ahead _

ClearSale antecipa riscos por meio de inteligéncia de dados, tecnologia e expertise sobre o
comportamento do consumidor; em 2023 evitou prejuizo de R$ 3,5 bilhdes em golpes

< PorClearSale N N
= ORXO®

T 09052024 10045 - Atualizado hi 3 semanas




Go To Market () ClearSale

% Titularidade de Cartao

= N . ) % Lancamento Credito-Pro
Biometria no e-commerce Transacional

* Penefracdo de % dos 20 NoVvOs Cl’édiTO
maiores e-commerces
Segmentos

Langcamentos
recentes
@@
?egc,‘(\ b
X E Passaporte do Apostador

E' Autenticagdo Segura « Posicionamento pioneiro

. Mercados New - Novo Produto para Bets
Experiéncia Segurancga ] [ Custo ] . . (Single Sing-On)

Financeiros Ventures

== Friccdo Exposicdo Melhor ~
== Conversdo correta retorno g ThreatX

* Incorporacdo de Al

« Internacionalizacdo
Novos Scores de fraude

(e-mail, onboarding cartdo, pj, etc) Embedded Finance

» Score especializado para BNPL
=& Super API + 2°fase do DREX (privacidade)




Cross-sell dentro do nosso ecossistema (O Clearsale

Langamento Crédito-Pré

Transacional | R et .
Novos Dados o~
Segmentos
3 : o
? T &
—[ Titularidade i_' B Biometriano
de Cartao § e - e-commerce
3 Autenticagao )
Relacionamento com S?egura Produto preliminarmente
instituicdes financeiras | Dados e . voltado ao mercado
| Comppnentes . financeiro ~
\ ' = ThreatX “a
_________________________________________________________________________________________________ >
Dados
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Financeiros —» () Passaporte do
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INDICADORES OPERACIONAIS

Churn e Churn Rate Anualizado Total
f limpeza de Base ! R$ mn
|_ no nemacional_! A *48.5%———
Int. 23,4% \ 7'3%
Total 45% 3,2% 43
BR 1,9% 2,7% 0,5

Lifetime tedrico
32 anos

6M23

Transacional Brasil (e-commerce)

2023 6M24 anualizado

I Churn Financeiro Anualizado Int. [ Churn Financeiro Anualizado BR 88

Clientes '
#, %

|—+‘I,4% 3

6M23

Transacional Internacional (e-commerce)

’7 +70,7%—¢
0,7
0,0

,

’

0.4
0,0

4723 1724 2124

6M23 6M24

Il Clientes Application Fraud

(1) Clientes: Considera o total de iniciativas ativas
fransacionalmente, podendo haver, duas ou mais iniciativas
ativas por cliente.

I Clientes Transacional Internacional (e-commerce)
I Clientes Transacional Brasil (e-commerce)

,7 +‘I3,9%—¢

@ ClearSale

MRR Venda Nova
R$ mn

- 2
Recorrente nGdo mensal

I Recorrente Mensal Total
ARR Recorrente
I Transacional BR (e-commerce)

RS56,4 mn

I Transacional Int. (e-commerce)

Il Application Fraud

Application Fraud

|7 +65,3% —;
3.8

2.3 1.7
0,5 n
6M23 6M24

(2) Recorrente mensal: previsibilidade mensal de consumo
Recorrente ndo mensal: consultas em batch, contratos em lote e
consultas para limpeza de base (sem previsibilidade mensal de consumo)
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INDICADORES OPERACIONAIS

________ Churn e Churn Rate Anualizado
R$ mn, %

Ir Limpeza de Base !

| no Infernacional J'

Int. 23,4% \ 7.3%
Total 4,5% 3.2%
BR 1,9% 2,7%

Lifetime tedrico
32 anos

2023 6M24 anualizado

I Churn Financeiro Anualizado Int. [ Churn Financeiro Anualizado BR

Clientes
#, %

|—+‘I,4% 3

4723 1724 2124

Il Clientes Application Fraud
I Clientes Transacional Internacional (e-commerce)
I Clientes Transacional Brasil (e-commerce)

@ ClearSale

Receita Bruta Venda Nova
R$ mn

Total +
65,0%1
26,3
Recorrente ndo mensal

I Recorrente Mensal Total

+61 ,8%1
|/ 17.3

10,1
15,9
10,7 53 2,8
2,0
n 12'1

2123 2124 6M23 6M24
Transacional Brasil (e-commerce)

I Transacional BR (e-commerce)
M Transacional Int. (e-commerce)

Il Application Fraud

+67,6%j
+55 5% 6,9
j 0,0
o o 4,1
0,0
o o
2123 2124 6M23 6M24
Transacional Internacional (e-commerce) Application Fraud
+72,‘I%—¢
|/+28,6%1 |‘+'|3 6%1 ’/+7‘I,2%—¢ 17,6
10,9
s PR 10
1,2 0.0 0,0 6,4 53
0,0 2,0
za a
2123 2124 6M23 6M24 2123 2124 6M23 6M24



@ ClearSale

Movimento transitorio - Receita Transacional BR

RECEITA LIQUIDA

Transacional Brasil (e-commerce)

(e-commerce)
15 0% CrescimentoY/y |
Receita Liquida Total (RS mn) 1907 14 5% C457%
-0,7%
+5 1% 2724 ’
]52 > ]30 3 (y/y) -40,6%
78 5 63 5 66,8 7 .6%
—
-10,4% -6.1% 8 2% l . . 6M24 +1.7%
251 2 230 5 2123 1724 2124 6M23  6M24 yly) 4227
+6,5%
I_ 71 I Transacional Br (e-commerce) (R$ mn) Il Crandes Mkt Places [l Outros | Outros ex-CBK pontual
11,6 1189 Transacional Internacional (e-commerce)
1 7 9% . . .
1724 2124 6M23 6M24 [ = Limpeza de base de clientes visando
I Receita Total (R$ mn)  — Var. y/y 37,4 30,7 maior rentabilidade
19.3 (
2123 1724 2124 6M23  6M24
Representatividade - 6M24
Transacional Int (e-commerce) (R$ mn) & variagdo y/y em USD
Application Fraud Volumetria
o +52,2%
+27,2% +13,4% . f
+10,9% l Componetizagao +557%
695 e redesenho de
61,3 ‘ d d
330 36,6 produtos de
28,7 - - . ( clientes de base
j 2123 2724 6M23 6M24
I Transacional Br (e-commerce) 2123 1724 2724 6M23 6M24
Application Fraud
Bl Appiication Frau I Application Fraud (R$ mn) 11

Transacional Int. (e-commerce)



CUSTOS E DESPESAS

@ ClearSale

Reducdo em custos e despesas de R$25,2 mn no acumulado ano ou de RS 34,1 mn desconsiderando ILP?

Custos e Despesas’
R$ mn; %

2123 1724 2724 6M23 6M24

PLR Il Despesas ex-ILP Ml Custos MILP () variacdo ex-ILP

(1) Excluindo depreciagdo. As despesas com *ILP ndo representam impacto de caixa.

RS mn; % 2124 1124 27123 . QoQ YoY 6M24 6M23: YoY
Custos 63,5 62,7 725 +1.3% -125% 126,1 1493 -155%
Despesas 47,4 469 535 +12% -11,4% 943 108,6 -132%
Subtotal’ 110,9 1095 126,0 +1,2% -12,0% 220,4 258,0 -14,6%
PLR 77 58 3,7 +330% +110,0% 13,5 10,0 +34,7%
Subtotal” 118,6 1153 129,7 +2,8% -846%  233,9 2680 -12,7%
ILP(2) 10,7 3,1 0,1 n.a. n.a. 13,8 50 +1781%
Total 1293 1184 1298 +92% -04% 247,7 2730 -92%

12



LUCRO BRUTO E EBITDA (> ClearSale

Melhora anual de RS 3,5 milhoes no EBITDA desconsiderando ILP

Lucro Bruto e Margem Bruta'’ EBITDA e Margem EBITDA
R$ mn; % R$ mn; %
12,7% -
-1,5% 7%
BR  0,0% 14,0% 6.5%
ex-ILP
45,6% W
42,8% i
BR 414% 40,9% < 32,1% 35,1% 4137
o 406% 32,3% ' Int. 76.4%
Total 35.1% 38,9%\30,0% ex-ILP 8,9%
29,7% ' 29,6% 5y 33% 0.3%
Total 0 '
exllp  -11.0%___— -26% -8,7%
-16,3% 7%
Total —14,9%—/ \ \/(7
2272%
Int. -2,5%
-0,6
61,0 l
0,15l -7
-3.3 ‘
4,9 -10,4
-18,5 -7.0
-26,5
1723 27123 37123 4723 1724 2724 1123 2723 3723 4723 1724 2724
- iacdo (2023 e 202 i
1) Bbepreciacto (2023 e 2024 Bl EBITDA ex-ILP [ ILP (" variac@o exdLP 13




@ ClearSale

FLUXO DE CAIXA, INVESTIMENTO E ENDIVIDAMENTO

Geracao de Caixa Operacional de RS 22,5 milhoes no acumulado ano

-

Fluxo de Caixa Operacional

Fluxo de Caixa de Financiamento

Desconsiderando efeitos de: ‘

R$ mn ~  PLR'RS 20,6 mn R$ mn
505 42,1
335 25,1
255 29,5 ' 17.7 11,6
6.2 7.8 ‘ 13,7 ‘
mm ;. N
N 70 -4
-7,0 -85 -8,4 -8,3 -8,0 o
1723 2123 3123 4123 1724 2124 1723 2123 3123 4723 1724 2124

I Caixa Operacional

Fluxo de Caixa Investimentos

Il Amortizacdo de Dividas (principal) = Divida Bruta ex-arrendamentos

Caixa Liguido

R$ mn R$ mn ‘ al ‘
0.4 03 3.2 NE-0.5— -16,7 o
- T e e e S
226 21, 16,7 : ' 401,7 380,2 3691 3791 354,4\\ 3750
23,8 _
3.0 219 -19.4 -20,0 18,4
-32,7
1123 2123 3123 4123 1124 2124 1723 2123 3123 4123 1724 2124
Il M&A/Outros Imobilizado

I Licencas e Aquisicdo de Software [l Desenvolvimento

Nota: Fluxo de Caixa Gerencial: Amortizacdo de Leasing para Caixa Operacional. E desconsidera variacdo de aplicacdes financeiras no Caixa de Financiamento;

I Cuaixa e Aplicacdes [l Divida Bruta

(1) Pagamento de PLR referente ao exercicio social de 2023

14
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@ ClearSale

Reconciliacdo ajuste de ILP em resultados

Incentivo de Longo Prazo (ILP) - RS mn 1124 2124 6M24
Equity Swap 1.4 0,0 1.4
Saldrios e Beneficios a pagar 0.0 2,8 2,8
Despesa de pagamento baseado em acdo 1,3 6,3 7,6
Provisdo para encargos de pagamento baseado em acdes 04 1,7 2,0
Impacto ILP 3.1 10,7 13,8

Os indicadores de Despesas e EBITDA sdo ajustados pelos Programas de Incentivo de Longo Prazo (ILP), a exclusd@o do ILP, assim como da depreciacdo e da amortizagdo, objetiva ajustar os indicadores financeiros para melhor
representar o potencial de geracdo bruta de caixa. Os beneficios advindos dos programas estdo condicionados ao desempenho e/ou ao preco da acdo e, portanto, sdo fratados como provisdes, sem efeito caixa, até o 18
vencimento deles, de modo que, juntamente com a depreciacdo e a amortizacdo, que também ndo representam efeito caixa, sdo excluidos dos indicadores financeiros.
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Remembering our technological journey

) (

. . e s N\
Flow platform allows... ... the offer of different distribution models
g P J L /)

Instant Route
for our customers

that address use With ClearSale’s
to perform the .
. cases expertise
analysis
——V— ——V— —
Components
Service
AT Low ¥ Medium High 1
Margin High 1 Medium Llow §
Management Extended \ J \\ J \ J
Interfaces Route

Grow in an Enter new Increased

KEY GAINS: agile/scalable way verticals profitability




One step ahead
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One Step Ahead

Ne[Vlaleigligle
Positioning +
nstifutional campaign




Press and media campaigns O Clearsale

e —— {:; Cioarsale -

A trajetoria da empresa que esta um
passo a frente da fraude no Brasil

ClearSyeantecipa riscos par meo de inteligénciade dudos, teenologia e expertise subre
ocomporsamentods coasumbdos; em 2023 evnou preiuizede RE 3,5 hithées em galpes

A ClearSale
deu um passo
importante e
VOCé vai ser um
dos primeiros

a saber_

=Menu  Q Buscar Valor ClearSale PR A\SSINE
Em mais de 20 anos, nos
dedicamos a criar

solugdes antifraude que ) ' Tem sempre alguém tentando fraue: 0 seu negécio.
mudaram 0 jogo para /

nossos parceiros de
negacio

Pra celebrar essa
construcao, lancamos . . _
uma campanha com o A trajetoria da empresa que esta um

nosso novo passo a frente da fraude no Brasil
posicionamento:

One Step Ahead _

ClearSale antecipa riscos por meio de inteligéncia de dados, tecnologia e expertise sobre o
comportamento do consumidor; em 2023 evitou prejuizo de R$ 3,5 bilhdes em golpes

< PorClearSale N N
= ORXO®

T 09052024 10045 - Atualizado hi 3 semanas




Go To Market () ClearSale

% Card Ownership

- L . Launch of Credit-Pro
Biometrics in e-commerce Transactional

+ Penetration of 3/4 of the top :
20 e-commerce New Credit
Segments

Recent
Releases
%"ﬁp@
96???9\/\

E Bettor's Passport

E' Secure Authentication « Pioneering positioning

. Financial New + New Product for Bets
[ Experience ] [ Safety ] [ Cost MCH"(GTS Ven’rures (Single Sing-On)
== Friction Correct Best =
<4 Conversion  exposure return a ThreatX

* Incorporating Al

« Internationalization
New Fraud Scores

(Email. Onboarding Card, Corporate, etc) Embedded Finance

» Specialized score for BNPL
=& Super API + 2nd phase of DREX (privacy)




Cross-sell within our ecosystem (> Clearsale

Transactional Launch Credit-Pro

NS Data
Segments

N "y
— Card i_' B Blomeirlcs in
Ownership ; e-commerce
Secure |
Relationship with AUfhel’g\ﬁCGfion ' Product preliminarily )
financial institutions Data a;nd . aimed at the financial
! Components ' market ’
4 S ThreatX
. . ‘pata .~
Financial
Markets > () Bettor's
g Passport

Clear Pass
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OPERATIONAL INDICATORS

Annualized Churn rate

Ir Base Cleaning at !

1 the International J'

Int. 23.4% \ 7.3%
Total 4.5%

3.2%

R$ mn. %

@ ClearSale
MRR New Sales

R$ mn
+46.5%—¢
‘ 6.4 Non-monthly recurring ?
4.3 1.7 I Monthly recurring 2

ARR Recurring

BR 1.9% 2.7% 0.5

2.3 Theoretical
Lifetime
32 years

6M23

Transactional Brazil (e-commerce)

2023 6M24 annualized

I Annualized Financial Churn Int - [ Annualized Financial Churn BR ;I)

Customers !
# %

|—+1.4% 3

6M23

International Transactional (e-commerce)

’7 +70.7%—¢
0.7
0.0

0.4
0.0

4Q23 1Q24 2Q24

6M23 6M24

Il Customers Application Fraud

(1) Customers: Considers the total number of transactionally
active initiatives, and there may be two or more active
initiatives per customer.

I Customers Transactional International (e-commerce)
Il Customers Transactional Brazil (e-commerce)

6M24

,7 +‘I3.9%—¢
s .
0

I Transactional BR (e-commerce)

RS56.4 mn

I Transactional Int. (e-commerce)

Il Application Fraud

1.9
0.0

6M24

Application Fraud

|7 +65.3%—¢
3.8

2.3 1.7
0.5 -
6M23 6M24

(2) Monthly recurring: monthly predictability of consumption
Non-monthly recurring: batch queries, batch contracts, and queries for
base cleaning (no monthly consumption predictability)

9



OPERATIONAL INDICATORS

__________ Annualized Churn rate

r ;
1 Base Cleaning at | R$ mn. %
1 the International J

Int. 23.4% \ 7.3%
Total 4.5% 3.2%
BR 1.9% 2.7%

2.3 Theoretical

Lifetime

32 years

2023 6M24 annualized

I Annualized Financial Churn Int - [ Annualized Financial Churn BR

Customers !
# %

|—+1.4% 3

4Q23

1Q24 2Q24

Il Customers Application Fraud
I Customers Transactional International (e-commerce)
Il Customers Transactional Brazil (e-commerce)

Gross Revenues New Sales

R$ mn
Total +
65.0%1
26.3
+61.8%
15.9
] 0 7 238
2@23 2Q24 6M23 6M24
Transactional Brazil (e-commerce)
+67.6%j
+55 5% 6.9
j 0.0
o o 4.1
0.0
ﬂ “
2Q23 2Q24 6M23 6M24

Transactional International (e-commerce)

@ ClearSale

Non-monthly recurring
I Monthly recurring

M Transactional BR (e-commerce)
M Transactional Int. (e-commerce)

Il Application Fraud

Application Fraud

+72.1% 3
|/+28.6%1 |‘+13-6%1 ’/+7‘I.2%—¢ 17.6

10.9

1.5 1.6 (‘)'3 10 2
1.2 0.0 0.0 . 6.4 53

0.0 20
e 7
2Q23 2Q24 6M23 6M24 2Q23 2Q24 6M23 6M24



NET REVENUE

Total Net Revenue (RS mn)

7 82%
-10.4% “61% 25] 5
|—+6.5%1 2305
111.6 118.9 l

1Q24 2Q24 6M23 6M24

I Total Revenues (R$ mn) — Var. y/y

Breakdown - 6M24

I Transactional Br (e-commerce)
Il Application Fraud
Transactional Int. (e-commerce)

Transactional Brazil (e-commerce)

-15 0%
+51%

785 635 66.8

@ ClearSale

Transitory Movement - Transactional Revenue BR

2Q23 1Q24 2Q24

I Transactional Br (e-commerce) (R$ mn)

19.3

(e-commerce)
y/y growth
14 5% ' +57%
-0.7%
2Q24
]52 > 130 3 iyl -40.6%
’’’’’’’’’’’’’’’’’’’’’’’’’ +7.6%
( M4 +1.7%

6M23 6M24 vry) — -422%

Il Large Mkt Places [l Others | Others ex-CBK punctual

2Q23 1Q24 2Q24

Transactional Inf (e-commerce) (R$ mn)

Application Fraud

+27.2%
+10.9%

I

287 330 366

61.3

[-1 7.9% = Cleaning of customer base aiming for
37.4 30.7 ( greater profitability
6M23  6M24

) y/y variation in USD

2Q23 1Q24 2Q24

I Application Fraud (R$ mn)

Volume
+52,2%
+13.4% ¢
l Componetization +55.7%
69.5 and redesign of '
base customer
l ( products
2Q23 2Q24 6M23 6M24
6M23 6M24
11



COSTS AND EXPENSES

@ ClearSale

Yearly reduction in costs and expenses of R$25.2 mn in 6M24 or R$34.1 mn excluding LTI®

Costs and Expenses’
R$ mn; %

RS mn; % 2Q24 1Q24 2Q23: QoQ YoY 6M24 6M23: YoY

Costs 63.5 627 725 +13% -125% 126.1 1493 -15.5%

Expenses 47.4 469 535 +1.2% -11.4% 943 108.6 -13.2%

Subtotal’ 110.9 109.5 126.0 +1.2% -12.0% 220.4 258.0 -14.6%
PPR? 7.7 5.8 3.7 +33.0% +110.0% 13.5 10.0 +34.7%

Subtotal 118.6 115.3 129.7 +2.8% -8.6%  233.9 268.0 -12.7%
LTIC) 10.7 3.1 0.1 n.a. n.a. 138 50 +178.1%

Total 129.3 118.4 129.8 +9.2% -04% 247.7 273.0 -9.2%

2Q23 1Q24 2Q24 6M23 6M24
PPR M Expenses ex-LTI M Costs M LTI O varexLT

(1) Excluding depreciation. (2) PPR — Participation in profits and results; (3) LTI — Long Term Incentives - Expenses with LTI do not represent cash impact.

12



GROSS PROFIT AND EBITDA (> ClearSale

Annual improvement of RS 3.5 million in EBITDA excluding LTI?

Gross Profit and Gross Margin’ EBITDA and EBITDA Margin
R$ mn; % R$ mn; %
12.7% 1 7%
-1.5% /70
BR 007 14.0% L
ex-LTl
45.6% W
42.8% ) -41.3%
e ~ “25% - / 32.1% 35.1%
Total 35.1% oin 647
297% ' 29.6%

Total

ex-lT -11.0%

Total -14.9%-
Int. -2.5%

-0.6
61.0 l
-4.9
-18.5 -7.0
-26.5
1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24
(1) Ex-Depreciation (2023 e 2024); (2) LTI - Long Term Incentives - Expenses with LTI do not represent cash impact. - EBITDA ex-LTl LTl var ex-LTl 13




CASH FLOW, INVESTMENT AND INDEBTEDNESS (> Clearsale

Operating Cash Generation of RS 22.5 million in the year to date

Operating Cash Flow ' Disregarding the effects of: | Financing Cash Flow
R$ mn - PPR'R$ 20.6 mn / R$ mn
90.5 42.1 335
: 25.1 17.7
25.5 29.5 : 1.6
6.2 7.8 \ 13.7 \
e 02 N
I 5.4
70 8.5 8.4 8.3 8.0 7.0
Bl Operating Cash Flow Il Amortization of Debts — Gross Debt ex-leases
Cash Flow Investments Net Cash
R$ mn R$ mn

S

-0.4 -0.3 . EoWg=0.5—— ( )
B 52 | 3.2 I——16.7j —-21.4 -1 +10.0 247
- -22.6 -21.6 2167 -18.2 418.4 401.7 l ;I_ jl_ . j -
: : ' - 380.2 3491 379 1 3544 \ 375.0 \
<58 ol 194 200  -184

-23.0

-32.7

1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

Bl M&A/Others Immobilized

I Licences and Software Acquisition [l Development - Net Cash - Gross Debt

Note: Managerial Cash Flow: Amortization from Leasing to Operating Cash. And it does not consider the variation of financial investments in the Financing Cash Flow; 14

(1) Payment of PPR (Participation in profits and results) for the fiscal year 2023



CASH FLOW, INVESTMENT AND INDEBTEDNESS (> Clearsale

Operating Cash Generation of RS 22.5 million in the year to date

Operating Cash Flow ' Disregarding the effects of: | Financing Cash Flow
R$ mn - PPR'R$ 20.6 mn / R$ mn
90.5 42.1 335
: 25.1 17.7
25.5 29.5 : 1.6
6.2 7.8 \ 13.7 \
e 02 N
I 5.4
70 8.5 8.4 8.3 8.0 7.0
Bl Operating Cash Flow Il Amortization of Debts — Gross Debt ex-leases
Cash Flow Investments Net Cash
R$ mn R$ mn

S

-0.4 -0.3 . EoWg=0.5—— ( )
B 52 | 3.2 I——16.7j —-21.4 -1 +10.0 247
- -22.6 -21.6 2167 -18.2 418.4 401.7 l ;I_ jl_ . j -
: : ' - 380.2 3491 379 1 3544 \ 375.0 \
<58 ol 194 200  -184

-23.0

-32.7

1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24

Bl M&A/Others Immobilized

I Licences and Software Acquisition [l Development - Net Cash - Gross Debt

Note: Managerial Cash Flow: Amortization from Leasing to Operating Cash. And it does not consider the variation of financial investments in the Financing Cash Flow; 15

(1) Payment of PPR (Participation in profits and results) for the fiscal year 2023
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@ ClearSale

Reconciliation adjustment of LTl in results

Long Term Incentive Plan (LTI) - R$ mn 1Q24 2Q24 6M24

Equity Swap 1.4 0.0 1.4
Payroll and related charges 0.0 2.8 2.8
Stock-Based Payment Expense 1.3 6.3 /7.6
Provision for stock-based payment fees 0.4 1.7 2.0
LTl impact 3.1 10.7 13.8

The Expenses and EBITDA indicators are adjusted by the Long-Term Incentive Programs (LTl), the exclusion of the ILP, as well as depreciation and amortization, aims to adjust financial indicators to better represent the potential for
gross cash generation. The benefits arising from the programs are conditioned to the performance and/or the share price and are treated as provisions, with no cash effect, untfil their expiration. So, along with depreciation and 19
amortization, which also do not represent a cash effect, are excluded from the financial indicators.



