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Strategic Positioning () ClearSale

°« Strategy

We are partners and collaborate with ou\ MAKING FEASIBLE
unique expertise to resolve fraud in any THE CREATION OF NEW PRODUCTS
Credit Score, ThreatX,

Straw man-fraud, R6, PIX....

market and payment method.

Any market segment and region and any ‘
payment method FOR VARIOUS SEGMENTS

Delivery, Tickets, Mobility,
Financial Market, Insurance...

Combination of technological components
and adaptable and scalable management
models for each pain

Diversification Simplification

©

Scalability &
Profitability




@ ClearSale

We want to make life safer throughout the journey....

Customer
Onboarding

Cybersecurity

Monitor and mitigate
security risk events
and Partners friction
Simplify the registration
process of new sellers
in your platform

Make it easy for users to
sign up and start using

across the fraud journey RegiSfrqﬁon Of Se"erS your plOTform' without

Credit

Offer credit
options, including
those ones
neglected by the
economy
fraditional

Transactional

efficient and fluid

Provide an

fransactional
experience.

Chargeback

Ensure chargeback is
not the end by
providing an
effective and
efficient dispute
process



One step ahead

= had

-raud is dynamic,
-raud transforms,
-raudsters specialize and evolve.




One step ahead
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For this reason, it is
Increasingly necessary to
anticipate fraudsters,
malicious and criminal acts,
and evolve our technologies
to combat fraud.
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@ ClearSale

one step ahead_



@ ClearSale

Priorities for 2024
Fundamentals for a

High growth with

cash generation Company
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OPERATIONAL INDICATORS

MRR New Sales

R$ mn
Annualized Churn Rate
e
Base Cleaning at |
o)  mme Tofal it
Int. 23.4%
\ 4.3% 3.7
Total 4.5% 2.6%
1.9% 2.4%
BR % 29 16
Theoretical 0.3
Lifetime
39 years old
1Q23 1Q24
2023 3M24 Annualized Transactional Brazil (e-commerce)
I Annualized Financial Churn Int. [ Annualized Financial Churn BR +102.6%—¢
1.0
0.0

Customers 0.5
0.0
#, %
| -3.3% l 1Q23 1Q24

Transactional International (e-commerce)

,7 +33.5% —;
0.3
0.0

0.2
0.0

1Q23 4Q23 1Q24

Il Customers Application Fraud 1Q23 1Q24
I Customers Transactional International (e-commerce)
Il Customers Transactional Brazil (e-commerce)

@ ClearSale

Non-monthly recurring
I Monthly recurring

I Transactional BR (e-commerce)
M Transactional Int. (e-commerce)

Il Application Fraud

Application Fraud

,7 +55.5% —¢
24

1.6

N =

1Q23 1Q24
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OPERATIONAL INDICATORS

Gross New Sales Revenues

R$ mn
Annualized Churn Rate
fm e
Base Cleaning af !
ST M Total i
Int. 23.4% 4.3%
TO'I'OI 4.5% \ 2:6% 9.0
1.9% 2.4%
BR 5.2 4.9
Theoretical 0.8
Lifetime
39 years old
1Q23 1Q24
2023 3M24 Annualized Transactional Brazil (e-commerce)
I Annualized Financial Churn Int. [ Annualized Financial Churn BR +106.6% ;
2.0
0.0

Customers 3:8
#. %
| -3.3% l 1Q23 1Q24

Transactional International (e-commerce)

!— -27.6%—l

0.3 3.8
0.0 0.8
1Q23 4Q23 1Q24
Il Customers Application Fraud 1Q23 1Q24 1Q23

I Customers Transactional International (e-commerce)
Il Customers Transactional Brazil (e-commerce)

@ ClearSale

Non-monthly recurring
I Monthly recurring

I Transactional BR (e-commerce)
M Transactional Int. (e-commerce)

Il Application Fraud

Application Fraud

+73.7%—¢

6.6

4.8

Bl =

1Q24
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NET REVENUE

Transactional Brazil (e-commerce)

I—-‘M.‘I%ﬁ
83.2

74.0 635

Total Net Revenue (RS mn)

1Q23 4Q23 1Q24

I Transactional Br (e-commerce) (R$ mn)

Ii -1 0.4%ﬁ
133.6

@ ClearSale

Transitory movement - BR Transactional Revenue

(e-commerce)
Y/Y Growth 1Q24

(y/y)

+4.2%
-43.9%

Il Large Mkt Places I Others

124.6 111.6 Transactional International (e-commerce)
12.2%
1Q23 4Q23 1Q24 | -16.4% l = Negative exchange rate effect in the year
T O —— 18.1 19.1 151 * Cleaning the. custt.omer base aiming for
( greater profitability
1Q23 4Q23 1Q24
Breakdown - 1Q24 P
Transactional Int (e-commerce) (R$ mn) ' y/y variation in USD
Application Fraud Volumetry
+1.2% Componentization
! v and product |_+48'5%_$
32.6 31.3 33.0 design of base
1Q23 4Q23 1Q24 1Q23 1Q24

I Transactional Br (e-commerce)
Il Application Fraud
Transactional Int. (e-commerce)

I Application Fraud (R$ mn)
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COSTS AND EXPENSES (> Clearsele

Reduction in ex-LTl costs and expenses of RS 23 mn in the year and RS 6.4 mn in the quarter, even considering the
impact of collective bargaining.

Costs and Expenses ex-LTI' ( ex depr.)
R$ mn; %

; -23.0
138.3 138.8 4.4 J

|
121.7

1Q23 2Q23 3Q23 4Q23 1Q24

Il Expenses ex-LTI Il Costs

(1) LTI (Long-Term Incentives) and Depreciation Adjustments (2023, 2024) 13



GROSS PROFIT AND RECURRING EBITDA

@ ClearSale

Annual improvement of R$10 million in EBITDA ex-LTI

Gross Profit and Gross Margin’

R$ mn ; %
47.7%
42.5%
BR  41.4% 40.9% 45.7% 40.8%
351 — o% 32.3%
Total 335.1% \
30.0% 33.5% 29 6%
29.7%
Int. -2.5%

1Q23 2Q23 3Q23 4Q23 1Q24

(1) Ex-Depreciation (2023 and 2024)
* LTI (Long-Term Incentives)

EBITDA ex-LTl and EBITDA Margin ex - LTI
R$ mn; %

12.7% | 7%
BR 0.0% -1.5% /7%
! -14.0% A
Total -11.0% /_2'5%\]6-/37% 3.3%
-8.0% : 12.8% 4519

32.1%
int. 76.4%
+10.0
l 12.0 l
-19.5
1Q23 2Q23 3Q23 4Q23 1Q24

14



CASH FLOW, INVESTMENT AND DEBT (> Clearsele

Operating Cash Flow

R$ mn

1Q23 2Q23 3Q23 4Q23

B Operating Cash Flow

Cash Flow Investments

R$ mn
N > o

=2 194

-23.8
230 21.9 -19.4

-32.7
1Q23 2Q23 3Q23 4Q23

Il M&A / Others Immobilized

I Licences and Software Acquisition [l Development

29.5

1Q24

-3.2

-16.7

-20.0

1Q24

Net Cash Generation of R$10.0 million in the quarter

Financing Cash Flow

R$ mn

iO'S 42.1

25.1

17.7

8.4 -8.3 -8.0 70
1Q23 2Q23 3Q23 4Q23 1Q24
Il Amortization of Debts = Gross Debt ex-leases
Net Cash
R$ mn

|——16-7—¢|—-21.4ﬁ -1 — |—+10.0—¢
418.4 401.7
: 380.2 369.1 379.1

M Net Cash B Gross Debt

15

Managerial Cash Flow: Leasing Amortization for Operating Cash. And it disregards changes in financial investments in the Financing Cash Flow.
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